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Profile Experience includes

Senior Creative in Brand Identity and Integrated Imagination, Creative.
Communications covering strategic, tactical,
motivational and experential design for a diverse
range of clients from blue chip to retail.

This has covered B2B and B2C identity, branding, The Brand Union / Enterprise 1G, Senior Creative.
traditional literature systems, advertising, POS, CGI Brandsense, Senior Designer, London.

exhibition design, packaging, targeted direct mail and
digital media in a variety of languages and countries.

Warl Digital, Creative.
normalpeople, Creative Direction.

Pauffley, Senior Designer.

Extensive knowledge in Brand Architecture, Tonllc Communlcatllons, Desflgn Director.
Communication Systems and Site Mapping. Maritz Europa, Senior Art Director.
Knowledgeable in CSS, HTML and usage of

Javascript.

Multi Lingual applications in English, French,
German, ltalian, Spanish, Dutch, Flemish and Arabic
whilst being sympathetic to Arab design rules and
social etiquette.

Experienced in presentation up to Board level.
Handling and running own accounts and projects. As
comfortable being part of the team or leading a team
whether creative, traditional, digital or pure artwork.

These are just selected items.

A selection of the work over the years covering
strategic, tactical and motivational design for a
diverse range of clients from blue chip to retail.

This has covered identity, branding, traditional
literature systems, advertising, POS, exhibition
design, packaging, targeted direct mail and digital
media in a variety of languages.
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han just that... align life

Align Human Resources
Brand Identity System / Literature / Strategy / Digital
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our magazine for your 6th sense
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Lloyds Banking Group
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Bringing it Together

balanced in situation / thoughtful,
contemplating and inviting

.

S i

pure mind - the journey, the story

Corporate Purity Dynamic Product

Initial expressions start to show how the different elements can come together
and work across an array of executions for both corporate and product.

aasics.

e s B

pure mind - the journey, the story

Typography and Alignment

IS

Alignment, weight and scale provide a rich creative blend to develop an engaging and recognisable identity.
Specifically the use of ‘outline’ allows a technical element to be introduced.
Play of balance through use of solid outline, scales and alignment.

Imagery Matrix

Corporate Product Scale

H

usage
scenary
(macro)

proximity to product / subjec

technical
(micro)

Approaches POV 1st 3rd person angles

Colour will be delivered through photography, and taking a human scale approach (proximity to product)
can support the two distinct needs of brand and product.

Logotype Usage

Corporate Product

o= | IEEEEE EEIEN EZTENEN

watermark

Optimise usage which allows greater expression. The tabbed approach for use for corporate assets can

Asics
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Maritz Good Ideas

Incentives Catalogue
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Maritz
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Pulse Technologies
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a blend of contemporary with tradition

elegant, precious,

untamed spirits

Hamra Clothing
Brand Identity System

it the individual

mething rare,

+971 50 292 2803

abayas@havetohaveahamra.net

havetohaveahamra.net
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Volkswagen

Internal Communications / Literature
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THE ALHOKAIR ADVANTAGE
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Al Hokair
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uc.com
Brand Identity System / Annual Report / AGM / Exhbition
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Maamoun Alkhouli

& Associates
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We WI n . Litigation in all Dubai and UAE Federal Courts.

UL YLl G Cayanll Ealay Cuis 1315
13215 s i) Ganll O dalay

Maamoun Alkhouli +971 4 336 8833

& Associates

PO Box 62232, Office No. 110, Pyramid Center, Dubai

licensed before Dubai Courts and all UAE Federal Courts

Al Khouli Lawyers
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Volkswagen
Literature and Advertising

Lioyds TSB AFD

Incentive and Awards Campaign

uc.com
Brand Identity

._'_1, - 1l R
il S i

Vodafone
Internal Communications

Skoda

Business Sales Toolkit

Limitless
Brand Identity Guidelines

BP Europe

Communications

Art Sawa
Art Gallery Brand Identity

S

&\

Dyson

Literature and Advertising

Hamra
Clothing Designer Brand Identity

Ford Commercial Europe
European Sales Incentive

Pulse
Brand ldentity
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Experience includes

Imagination, Creative.

Warl Digital, Creative.

normalpeople, Creative Direction.

The Brand Union / Enterprise |G, Senior Creative.
CGlI Brandsense, Senior Designer, London.
Pauffley, Senior Designer.

Tonic Communications, Design Director.

Maritz Europa, Senior Art Director.

Further case studies and work are on

w jwlb.net
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Brand Identity

Standard Bank, SA ( Internal VI ) Maritz BBC Asics Running Shoes MagicGrip normalpeople Limitless
Hanson Afghan Hound Assocation Palamedees Afghans Pulse Tech Central Perk uc.com Al Khouli Lawyers
7DAYS Newspaper Roes Interiors Align Human Resources Dubai Festival City Guidelines Clearstream Hamra
Clothing Anaga Coconut Al Hokair Guidelines Art Sawa Banke OnLine Liquid Porcelain dxb250 luxury
vehicles firefly agency enserv jump4 recruitment Projet Aviation

Digital

normalpeople hamra Pulse MagicGrip Vodafone Palamedees Afghans Astra Zeneca Actinic Software Roes
Interiors Al Khouli Lawyers i2 Baird Dubai City Centre Broadsystems.com fish Design Maritz uc.com align
Banke OnLine Dubai Luxury Homes

Literature

Rivoli Luxury Watches Maritz Insight Magazines Arabian Centres AlHokair Corporate HSBC Asset
Management Knight Frank English Heritage Kudos Furniture Legrand ME Literature System Amadeus Hamra
Fashion Show normalpeople agency brochure

Internal Communication

Lloyds Banking Group Amersham Health BAE Systems BP Europe Maritz “Good ldeas” Catalogue

Ford Commercial Europe General Electric Sainsbury’s HSBC HSBC Midland Lloyds TSB Asset Finance
Sony IBM Vodafone 02 survey Volkswagen

Advertising
IIR Leaders Conference Jazz FM — Mostly Mozart Jumeirah Beach Hotel Mirage Music Promotions
Al Khouli Lawyers NDS Double Decker Central Perk 7DAYS Newspaper CBE Tonic Branding Formac

Exhibition Events
Pulse Exibiition uc.com exhibition uc.com AGM Coconut BAE Systems

Packaging
Actinic Software Pulse Tech Ifaderm Shampoo Central Perk Healthy Beast

Various

Cable&Wireless Axiom Cafe Shop Frontage Compaq Lloyds TSB Business Development Dyson UK

[IR Dubai Leaders Conference Jumeirah Beach Hotel Skoda Automotive Legrand MEE ‘05 Kimberly Clarke
7DAYS Newspaper Comet Gain Records South Hill Park Veuve Clicquot Volkswagen Quartermile Automotive

4 previous

What are the identities or brands that
| have worked on or actually created?

There have been quite a few over the years. | have
helped existing brands to develop, adapted current
ones and then created a few from blank paper in
many different arenas.

Further case studies and work are on

w jwib.net
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