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Profile
Senior Creative in Brand Identity and Integrated 
Communications covering strategic, tactical, 
motivational and experential design for a diverse 
range of clients from blue chip to retail.
This has covered B2B and B2C identity, branding, 
traditional literature systems, advertising, POS, 
exhibition design, packaging, targeted direct mail and 
digital media in a variety of languages and countries.
Extensive knowledge in Brand Architecture, 
Communication Systems and Site Mapping. 
Knowledgeable in CSS, HTML and usage of 
Javascript.
Multi Lingual applications in English, French, 
German, Italian, Spanish, Dutch, Flemish and Arabic 
whilst being sympathetic to Arab design rules and 
social etiquette.
Experienced in presentation up to Board level. 
Handling and running own accounts and projects. As 
comfortable being part of the team or leading a team 
whether creative, traditional, digital or pure artwork.

These are just selected items.
A selection of the work over the years covering 
strategic, tactical and motivational design for a 
diverse range of clients from blue chip to retail.
This has covered identity, branding, traditional 
literature systems, advertising, POS, exhibition 
design, packaging, targeted direct mail and digital 
media in a variety of languages.

Experience includes
Imagination, Creative.
Warl Digital, Creative.
normalpeople, Creative Direction.
The Brand Union / Enterprise IG, Senior Creative.
CGI Brandsense, Senior Designer, London.
Pauffley, Senior Designer. 
Tonic Communications, Design Director.
Maritz Europa, Senior Art Director.
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Align Human Resources
Brand Identity System / Literature / Strategy / Digital

describe
Job Title

Align  PO Box 105090  Abu Dhabi  UAE
e achieve@alignconsults.com  w alignconsults.com

fax

Align Human Rsources Consultant  PO Box 105090  Abu Dhabi  UAE

e info@alignconsults.com  w alignconsults.com

If you have not received the total number of pages or need assistance, please call +971 4 xxx xxxx

CONFIDENTIALITY NOTICE. This facsimile and/or the documents accompanying it may be privileged and confidential and exempt from disclosure under applicable law. If the reader is

not the intended recipient, or the employee or agent responsible for delivering it to the intended recipient, any unauthorized use, disclosure, copying, distribution or dissemination is 

strictly prohibited. If you have received our facsimile (or any copy) in error, please immediately notify us by telephone on +971 4 xxx xxxx and return this facsimile and any copies to us 

as soon as possible. Thank you.
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Align PO Box 105090  Abu Dhabi  UAE
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Human Resources, Communication, 

Recruitment and Executive Search.
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Align 
PO Box 105090, Abu Dhabi, UAE

t  +971 2 558 5784  f  +971 2 558 5783 

w alignconsults.com

Norma Bitar 
Business Manager

m +971 50 827 0615
e norma@alignconsults.com
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human resources from a different perspective
aligning your HR issue to provide the optimum solution

aligning your HR issue to provide the optimum solution

e achieve@alignconsults.com   
w alignconsults.com

Our placements have ranged 
from the Junior to Senior 
Executive level with over  
20 years experience.

align client base

align is trusted by market leading 
organizations. We provide effective  
results which are fundamental to  
maintaining a successful business.

Our confidential client base includes  
CCC, Parsons, Emaar, Emerson, Damac, 
Emirates Computers, Al Fahim Group  
and Pulse Technologies,

Responsibility and ethics are core values  
to us and we are proud of what we deliver : 
Ethical Human Resources.

QA is clearly evident in the approach  
to your internal communications. 

Staff retention is one of the biggest 
issues facing any employer no matter the 
economic climate. 

Quite frankly, a happy employee is a loyal 
and trusted employee. By aligning your 
internal communications and rewarding 
your loyal staff no matter their seniority 
then your business will benefit.

genuine quality that matters

Quality Assurance is core to our beliefs 
and of paramount importance in all that 
we accomplish.

Our top senior consultants are passionate 
with a minimum of 20 years industry 
experience, possessing knowledge 
and expertise which spans every sector 
possible. We match excellent candidates to 
your exact requirements utilising modern, 
proven technical HR expertise.

These benefits
help you to beat 
your competition.

your business,  
your career, 
your life… align.

We have a tried and tested 
process and coupled with 
our perspective, it makes 
us unique.

Candidates are carefully 
evaluated in a multi-step 
process that includes 
telephone and in-person 
interviews, background 
screening, skills assessment 
and company culture fit.

The Guarantee  
If the candidate does 
not meet up to your 
standards within 
the first 3 months of
employment then 
we will search for a 
replacement. 

a trusted and proven approach

birth
school
work
death
There’s more to it than just that... align life.

alignconsults.com

ALI_000xx_birthtodeath_01.indd   1 11/25/08   4:37:57 PM

does your 
girlfriend want  
a loser ?
your career, your life... align.

alignconsults.com
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Lloyds Banking Group
Internal Communication / Literature / Strategy / Digital

our magazine for your 6th sense

how does John Forster do it ?

another article lead intro here

issue one | january 2011

our magazine for your 6th sense

issue one | january 2011

how does John Forster do it ?

another article lead intro here

our magazine for your 6th sense

how does John Forster do it ?

another article lead intro here

issue one | january 2011

an article by Jane Burrows

essitatqui dolorep eliquod quatius, tem 
rernam nonsers pitatios nis andis Uptas 
aut escium ipsum, optatquis as doluptiae 
provid ut antem liqui veligenis est a vel eum 
doloria ex eneceped que plias eosa volupta 
at liquae sequia quae num autae porem 
suntione earuptamus, odignat.

Pudi doluptur, sim exerior eruptat quidi 
assim vellora tiaspiduciam fugit quam 
doluptis num, soluptature volorer uptatibus, 
omnient lati aditas dolupti aut eaque 
essitatqui dolorep eliquod quatius, tem 
rernam nonsers pitatios nis andis Uptas 
aut escium ipsum, optatquis as doluptiae 
provid ut antem liqui veligenis est a vel eum 
doloria ex eneceped que plias eosa volupta 
at liquae sequia quae num autae porem 
suntione earuptamus, odignat.

Pudi doluptur, sim exerior eruptat quidi 
assim vellora tiaspiduciam fugit quam.

Tas aut escium ipsum, optatquis as 
doluptiae provid ut antem liqui veligenis 
est a vel eum doloria ex eneceped que 
plias eosa volupta at liquae sequia quae 
num autae porem suntione earuptamus.

Pudi doluptur, sim exerior eruptat quidi 
assim vellora tiaspiduciam fugit quam 
doluptis num, soluptature volorer uptatibus, 
omnient lati aditas dolupti aut eaque 
essitatqui dolorep eliquod quatius, tem 
rernam nonsers pitatios nis andis.

Uptas aut escium ipsum, optatquis as 
doluptiae provid ut antem liqui veligenis est 
a vel eum doloria ex eneceped que plias 
eosa volupta at liquae sequia quae num 
autae porem suntione earuptamus, odignat.

Pudi doluptur, sim exerior eruptat quidi 
assim vellora tiaspiduciam fugit quam 
doluptis num, soluptature volorer uptatibus, 
omnient lati aditas dolupti aut eaque 

Tas aut escium ipsum, optatquis as 
doluptiae provid ut antem liqui veligenis 
est a vel eum doloria ex eneceped que 
plias eosa volupta at liquae sequia quae 
num autae porem suntione earuptamus.

Pudi doluptur, sim exerior eruptat quidi 
assim vellora tiaspiduciam fugit quam 
doluptis num, soluptature volorer uptatibus, 
omnient lati aditas dolupti aut eaque 
essitatqui dolorep eliquod quatius, tem 
rernam nonsers pitatios nis andis.

Tas aut escium 
ipsum, optatquis 
as doluptiae 
provid ut antem 
liqui veligenis est 
a vel eum doloria 
ex eneceped que 
plias eosa volupta 
at liquae sequia 
quae num autae 
porem suntione 
earuptamus.

Tas aut escium ipsum, optatquis as 
doluptiae provid ut antem liqui veligenis 
est a vel eum doloria ex eneceped que 
plias eosa volupta at liquae sequia quae 
num autae porem suntione earuptamus.

Pudi doluptur, sim exerior eruptat quidi 
assim vellora tiaspiduciam fugit quam 
doluptis num, soluptature volorer uptatibus, 
omnient lati aditas dolupti aut eaque 
essitatqui dolorep eliquod quatius, tem 
rernam nonsers pitatios nis andis.

sub header

Tas aut escium 
ipsum, optatquis 
as doluptiae 
provid ut antem 
liqui veligenis est 
a vel eum doloria 
ex eneceped que 
plias eosa volupta 
at liquae sequia 
quae num autae 
porem suntione 
earuptamus.

Pudi doluptur, sim 
exerior eruptat 
quidi assim vellora 
tiaspiduciam fugit 
quam doluptis num, 
soluptature volorer 
uptatibus, omnient 
lati aditas dolupti 
aut eaque essitatqui 
dolorep eliquod 
quatius, tem rernam 
nonsers pitatios.

what would you do ?

Tas aut escium ipsum, 
optatquis as doluptiae provid 
ut antem liqui veligenis est a 
vel eum doloria ex eneceped 
que plias eosa volupta at 
liquae sequia quae num autae 
porem suntione earuptamus.

Pudi doluptur, sim exerior 
eruptat quidi assim vellora 
tiaspiduciam fugit quam 
doluptis num, soluptature 
volorer uptatibus, omnient lati 
aditas dolupti aut eaque vel 
eum doloria ex enece

Pudi doluptur, sim exerior 
eruptat quidi assim vellora 
tiaspiduciam fugit quam 
doluptis num, soluptature 
volorer uptatibus, omnient lati 
aditas dolupti aut eaque vel 
eum doloria ex enece

the updates

page five | issue one | january 2011

team players

Working as lead creative with digital at Last Exit and 
strategy at WARL IC, we won this one and became 
part of the Lloyds Banking Group roster.
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Asics
Brand Alignment

Typography and Alignment

Ro berum rescidendaes exerorerro 
quidelit eum dolupta tioremodia aut rae 
et acepersped ero volorem ut vidus 
sed moluptam facero molori alitatusam, 
cuptur modi doluptatiis voluptatem 
nullaut am, ommoluptibus.

Vertical alignment

Vertical alignment

Ro berum rescidendaes exerorerro 
quidelit eum dolupta tioremodia aut 
rae et acepersped ero volorem ut 
vidus sed moluptam facero molori 
alitatusam, cuptur modi doluptatiis 
voluptatem nullaut am, ommoluptibus.

miles

Alignment, weight and scale provide a rich creative blend to develop an engaging and recognisable identity. 
Specifically the use of ‘outline’ allows a technical element to be introduced. 
Play of balance through use of solid outline, scales and alignment.

Colour will be delivered through photography, and taking a human scale approach (proximity to product)  
can support the two distinct needs of brand and product.

Imagery Matrix
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Approaches POV 1st angles3rd person

Corporate Product
usage
scenary
(macro)

usage
close

technical
(micro)

Optimise usage which allows greater expression. The tabbed approach for use for corporate assets can 
then be coupled with a more agile watermark approach which crafts the logo into the story of the imagery.

Logotype Usage

Corporate

tabs watermark

Product

Initial expressions start to show how the different elements can come together  
and work across an array of executions for both corporate and product.

Bringing it Together

Ro berum rescidendaes exerorerro 
quidelit eum dolupta tioremodia aut 
rae et acepersped ero volorem ut 
vidus sed moluptam facero molori 
alitatusam, cuptur modi doluptatiis 
voluptatem nullaut am, ommoluptibus.

miles

balanced in situation / thoughtful, 
contemplating and inviting

Ro berum rescidendaes exerorerro 
quidelit eum dolupta tioremodia aut rae 
et acepersped ero volorem ut vidus 
sed moluptam facero molori alitatusam, 
cuptur modi doluptatiis voluptatem 
nullaut am, ommoluptibus.

pure mind – the journey, the story pure mind – the journey, the story

Ro berum rescidendaes exerorerro 
quidelit eum dolupta tioremodia aut rae 
et acepersped ero volorem ut vidus 
sed moluptam facero molori alitatusam, 
cuptur modi doluptatiis voluptatem 
nullaut am, ommoluptibus.

Ro berum rescidendaes exerorerro 
quidelit eum dolupta tioremodia 
aut rae et acepersped ero volorem 
ut vidus sed moluptam facero 
molori alitatusam, cuptur modi 
doluptatiis voluptatem nullaut am, 
ommoluptibus.

Ro berum rescidendaes exerorerro 
quidelit eum dolupta tioremodia aut 
rae et acepersped ero volorem ut 
vidus sed moluptam facero molori 
alitatusam, cuptur modi doluptatiis 
voluptatem nullaut am, ommoluptibus.

Dynamic ProductCorporate Purity
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Maritz Good Ideas
Incentives Catalogue
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Maritz
Literature System

It’s about experience

So, your challenge is to understand, engage, train, motivate and reward the right

people – from back office workers through to frontline staff, from channel partners

through to customers themselves.

And it’s here that Maritz comes in.

Like you, our most valuable resource is our people.

For more than a hundred years, our talented and

creative workforce has been applying insightful

thinking to our clients’ unique business objectives.

With the additional benefits of a global parentage

and an extensive international network, it’s no

wonder that many of today’s leading companies

rely on us to create tactical solutions that support

their strategic direction.

Ford enlisted Maritz’s services to maximise the performance 

of its 2,100 people working in 230 dealerships across France.

Maritz responded with a comprehensive programme of

training, development and incentivisation for staff across 

11 different job functions – including distance, on site and

practical learning, and financial and travel based rewards.

The result? Stronger teamwork in dealerships,

better relationships within the Ford Service Network 

and better client satisfaction.

When asked to integrate three different Siemens AG divisions

in Germany into one single event concept, Maritz’s answer was

the ‘world of unlimited communications’.

Two futuristic ‘outer space’ parties saw 1,500 clients and 

1,200 staff enjoying multi media video, bands, DJs and VJs 

in a ‘spaceshift’ setting. With the overall theme of ‘Siemens

Intergalactical Business’, guests visited different ‘galaxies’,

each representing the three business divisions, to meet

different artists with futuristic costumes.

Through a comprehensive programme of research,

communication, training and motivation, Maritz transformed

the Toyota Guild from a sales function to an integrated

performance improvement programme that recognised 

and rewarded excellence across all areas of the Toyota 

Dealer Network.

Now successfully positioned as a ‘Guild for all’, the Toyota

Guild has increased its membership by over 100% and its

website receives some 30,000 hits per month.

Deutsche Post World Net – one of the world’s leading

providers of mail communication, express, parcel and logistics

services – commissioned Maritz to analyse its brand image.

Maritz responded with a qualitative survey to identify 

existing and potential image dimensions of the client and

competitor brands, followed by quantitative image tracking 

via computer-assisted telephone interviews. The results

provided Deutsche Post World Net with a thorough

understanding of the strengths and weaknesses of its 

brands, allowing it to improve its market position.

Tasked with planning and event managing Landmark’s six day

annual conference, Maritz flew 250 people to New York for an

unforgettable week that included a barbeque on the flight

deck of USS aircraft carrier, Intrepid, lunch at Harbour Lights on

the Hudson river, a cocktail reception with marching band and

dinner in Wall Street Vaults.

The mixture of social events, conference presentations and a

speech from the Rt. Honourable John Major cemented a truly

memorable programme that ran faultlessly throughout.

It’s about people

Using a comprehensive programme of research, communication,

education and motivation, Maritz can influence the fundamentals 

that underpin your business performance.

Whether you need to apply all of our thinking or 

simply utilise a single service, we can help you to:

Understand your customers, channels and employees

Engage the hearts and minds of people with your message

Equip your team with the right skills, attitudes and behaviours

Motivate your employees and channel partners to deliver your strategies 

Identify and retain your most valuable customers in order to maximise

your profitability and competitiveness

Achieve tangible returns on your investment every time United Kingdom
Tel: +44 (0)1628 895518
E-mail: info@maritz.co.uk

France
Tel: +33 (0)1 41 16 20 00
E-mail: info@maritz.fr

Germany
Research:
Tel: +49 (0)40 36 98 33 0
E-mail: info@maritzresearch.de

Other business units:
Tel: +49 (0)21 19 91 00 0
E-mail: contact@maritz.de

Spain
Tel: +34 (0)91 521 83 38
E-mail: info@maritz.co.uk 
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Pulse Technologies
Brand Identity System / Strategy / Exhbitions / Digital

living.buildings

2.Living Buildings

Entertainment features include control 
of popular multi-room audio and video 
distribution systems, DLNA Certified™
and UPnP™ networked entertainment 
products, and client software for 
Microsoft® Windows Vista™ Media 
Center computers.

living.buildings

Community level automation,  
energy conservation, fault monitoring,  
and communications are now possible  
and affordable. Property developers and 
hotel operators can now provide the 
convenience of smart technology to their 
customers while improving the efficiency
and responsiveness of their facilities 
management operations.

Security and safety are central to the design 
of our products. Sensors of various types, 
surveillance cameras, video intercoms, 
access control, all can be monitored from 
both within the home and over the Internet. 
Alarms and notifications can be sent via SMS
or E-mail messages.

From single homes to entire communities, our products  
and services can scale to deliver automation, entertainment, 
security, and community connectivity in a way that has 
never been possible before. 

Our technology creates buildings that are safe, intelligent, 
comfortable, and efficient: Living Buildings

Automation provides total command over 
the environment in homes and hotel rooms. 
Pulse products and services automatically 
regulate lighting, climate control, curtains, 
irrigation, etc., to help create a comfortable 
yet efficient living space.

At Pulse, we make it easy to control 
the environment in homes and hotel 
rooms while helping conserve energy 
and improve security.

PUL_00013_Brochure_11.indd   2-3 31/3/08   11:24:56

Living Buildings
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total.automation great.entertainment

10.Living Buildings

Pulse delivers standards-based 
automation that is reliable, 
simple, and cost effective
Both new and existing homes can take 
advantage of our products and services because 
of our support for recognized standards such as 
KNX/EIB™ and Z-Wave™. When combined with 
products from leading manufacturers whose 
products support these two protocols, almost 
any type of device or appliance can be monitored 
and controlled.

Pulse is the first company to seamlessly
integrate devices using various technologies 
and protocols. IP Cameras can be used as motion 
detectors to activate lights or alarms. A Z-Wave 
push button can control a KNX dimmer. 

Multi-room audio and video distribution systems 
allow homeowners to enjoy of their music 
and movies throughout their house. Play the 
same music throughout the house, or select 
individual content and volume settings for each 
zone. Modern systems can also distribute high 
definition video along with audio to each room.

As more and more content is available in digital 
formats, the popularity of digital distribution of 
electronic content has also grown considerably. 
Industry standards such as DLNA™ and UPnP™ 
have made it possible for digital entertainment 
devices from different companies to effectively 
communicate on the home network and stream 
music, pictures, movies, and even television over 
standard Ethernet or WiFi networks.

Microsoft’s Windows Media Center product 
transforms a person computer into the heart 
of digital entertainment in the home. Digital 
photos, music, DVD movies, live TV, downloaded 
movies, and personal content can be enjoyed in 
high definition throughout the house via Media
Center Extenders such as the Xbox 360 and other 
compatible devices.

The pulse.controlpro gives total command over 
natural and artificial lighting in homes and hotel 
rooms, including shutters, curtains and blinds. 
All types of light fixtures including incandescent,
halogen, fluorescent, and others can be adjusted
based on personal preference, time of day, or 
outdoor light levels

pulse.controlpro can automatically activate 
garden irrigation system depending on the 
weather forecast and data collected by the 
installed weather station and sensors. In this 
way, water is conserved while at the same time 
maintaining the health of plants and grass.

Ensure the correct temperature of each room, 
exactly when it is required. Heating, ventilation 
and air conditioning managed through the Pulse 
solution provides occupants with comfort whilst 
they are at home and energy saving whilst away. 
Whether it’s a simple heating system in a single 
home, or management of fan coil units in high-
rise apartment buildings, the pulse.controlpro 
can handle it.

Motorized control of window treatments is not 
only a luxury; it can also help to make a home 
more efficient and secure. Opening or closing 
blinds intelligently can adjust the amount of 
natural light in a room to maintain optimum 
brightness. When a room is too hot, sunlight can 
be blocked to help the air conditioning perform 
more effectively. Security can be enhanced by 
automatically closing all curtains and blinds 
when there is no one home.

Entertainment systems are 
an important part of many 
homes, and Pulse-powered 
homes are no exception.
With Pulse, a new level of control and 
integration is possible that takes whole-home 
entertainment to a new level. 

Unified control over multi-room audio, video,
lighting, temperature, and window treatments 
provides unprecedented levels of comfort in a 
reliable and cost effective way.

A multi-room audio system can be linked to 
motion detectors to automatically adjust 
volume when someone enters or leaves a room. 

All of these scenarios are possible in a  
Pulse-powered home. 

Integration with Microsoft® Windows Vista™ 
Media Center computers and other DLNA/UPnP 
capable networked entertainment products 
means that greater levels of control are possible. 

Not only can the home be monitored and 
managed via a Media Center PC, but also 
content from this or any other media server in 
the home can be streamed over the Ethernet 
or WiFi network to compatible digital media 
adapters throughout the house.

Multi-room audio and video distribution 
systems allow homeowners to enjoy their music 
and movies throughout their house. Play the 
same music throughout the house, or select 
individual content and volume settings for each 
zone. Modern systems can also distribute high 
definition video along with audio to each room.

As more and more content is available in digital 
formats, the popularity of digital distribution of 
electronic content has also grown considerably. 

Industry standards such as DLNA™ and UPnP™ 
have made it possible for digital entertainment 
devices from different companies to efficiently
communicate on the home network and stream 
music, pictures, movies, and even television over 
standard Ethernet or WiFi networks.

Microsoft’s Windows Media Center product 
transforms a person computer into the heart  
of digital entertainment in the home.  
Digital photos, music, DVD movies, live TV, 
downloaded movies, and personal content can 
be enjoyed in high definition throughout the
house via Media Center Extenders such as the 
Xbox 360 and other compatible devices.

PUL_00013_Brochure_11.indd   10-11 31/3/08   11:28:34
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18.Living Buildings

At the heart of every Pulse-
powered home or hotel room is 
the versatile pulse.controlpro

This unique device seamlessly 
integrates automation, 
entertainment, and security 
devices with network delivered 
services. It is engineered to the 
highest international standards 
and designed to run maintenance 
free for many years in any climate.

Industrial-grade embedded automation controller.

Based on Microsoft Windows CE 5.0.

Flexible connectivity including KNX/EIB, Z-Wave,  
dual Ethernet, and RS232.

Rugged, no moving parts, field serviceable.

Configured, monitored, and managed over the network.

Low power consumption; can run on battery.

Designed in the UAE, made in Germany.

CE and FCC certified, RoHS compliant.

The pulse.touch family of touch screens 
are friendly, aesthetically pleasing, easy 
to install, and economical. 

Available in three versions, two in-wall 
and one wireless, all three feature bright 
displays with wide viewing angles and 
customizable front bezels.

pulse.touch7 and 7w feature  
7” wide screen display (800x480 pixels).

pulse.touch3 has a 3.5” portrait display (240x320 pixels).

Both in-wall models can be powered  
over standard Cat5e or Cat6 Ethernet cable.

All feature energy efficient LED backlighting,  
no moving parts, no ventilation required.

Wireless pulse.touch7w includes integrated WiFi 
802.11b/g, docking station, and battery life of up to 8hrs.

Optional wall-dock available for pulse.touch7w

Seven programmable buttons on pulse.touch3 
five on pulse.touch7w

CE and FCC certified, RoHS compliant.

touch7w
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Living Buildings

Pulse technology creates 
buildings that are safe, intelligent, 
comfortable, and efficient.

22.Living Buildings

Disclaimer: Every effort has been made to ensure that information contained within this brochure is current and correct at the time 
of printing. Pulse FZ LLC, its affiliated companies and partners do not provide any warranty as to the completeness or accuracy of
the information and, subject to applicable laws, do not accept any liability for damages of any kind resulting from the use of these 
documents and / or its contents.
All information contained within this brochure is proprietary to Pulse FZ LLC and is recognised as the intellectual property of Pulse FZ 
LLC and / or its affiliates. All text, images, graphics and other materials are subject to copyright and other intellectual property rights
asserted by Pulse FZ LLC, its affiliated companies and partners. These materials may not be copied for commercial use or distribution,
nor may these materials be modified or reused without prior written approval from Pulse FZ LLC.
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The pulse.touch family of in-wall and 

mobile touch screens for part of an 

integrated monitoring, control, and 

automation platform for homes and 

hotel rooms.   The pulse.touch7w features a bright 7” wide screen LCD display 

with energy efficient LED backlighting and wide viewing angles.

The touch sensor is very sensitive and does not require a stylus 

to operate. Designed for mobile usage, it includes a battery that 

can provide up to 8 hours of usage with the integrated WiFi on. 

In addition to control and monitoring functions, it can display 

high quality MPEG4 video streams from IP surveillance cameras 

and door intercom systems. 

pulseliving.com

Living Buildings

PUL_00014_Data_touch7W_05.indd   1
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The pulse.controlpro is built to the 
highest technical specifcations and leverages the latest technologies as well as industry standards for building automation and networking. 

The versatile Intel® IXP42x Network Processor enables  us to deliver a massively scaleable solution while keeping energy consumption and heat dissipation to a minimum.  Flash storage increases reliability and performance.  
The Microsoft® Windows® Embedded CE 5.0 operating  system can be managed and updated remotely.  A range of connectivity options provides flexibility for even the mostcomplex integration projects. 

pulseliving.com

Living Buildings

The pulse.touch family of  in-wall and mobile touch screens form part of an integrated monitoring,  control, automation platform  for homes and hotel rooms.
The pulse.touch3 features a bright 3.5” portrait LCD display with energy efficient LED backlightingand wide viewing angles. The touch sensor is very sensitive and does not require a stylus to operate. Designed for in-wall usage, it can be powered via a standard Ethernet cable with the appropriate adapters. In addition to control and monitoring functions, it features five programmable buttonswhich can be used to activate a range of user defined functions.

pulseliving.com

Living Buildings

The pulse.touch family of in-wall  

and mobile touch screens form part  

of an integrated monitoring, control,  

automation platform for homes  

and hotel rooms.

The pulse.touch7 features a bright 7” wide screen LCD display 

with energy efficient LED backlighting and wide viewing angles.

The touch sensor is very sensitive and does not require a stylus 

to operate. Designed for in-wall usage, it can be powered via  

a standard Ethernet cable with the appropriate adapters.  

In addition to control and monitoring functions, it can display 

high quality MPEG4 video streams from IP surveillance cameras 

and door intercom systems.

pulseliving.com

Living Buildings
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Hamra Clothing
Brand Identity System

confident in exclusive
appealing creations

a blend of contemporary with tradition

havetohaveahamra.net

havetohaveahamra.net

is all about clothes to suit the individual woman  

that dares for something rare, mysterious and sophisticated

havetohaveahamra.net

elegant, precious,  
untamed spirits
bespoke clothing matching your style to your inner emotions

havetohaveahamra.net havetohaveahamra.nethavetohaveahamra.net

creative, free & sophisticated
finding your own style, your own way of wearing my clothes created for you

identity | branding | design normalpeople.net

+971 50 292 2803

abayas@havetohaveahamra.net

havetohaveahamra.net

is all about clothes to suit the individual  

woman that dares for something rare, 

mysterious and sophisticated

HAM_000xx_A2_Boards_02.indd   5 6/12/07   11:56:27
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Volkswagen
Internal Communications / Literature

Desktop Product Knowledge 74
Polo Browser 75
Touran Browser 76
Phaeton Browser 77
Touareg Browser 78
Fuel Stratified Injection (FSI) 79
W Engines 80
Pumpe Duse 81
Service Regimes 82
e-Learning for Systems and Applications 83
Volkswagen Vehicle Locator 83
Parts Discrepancy Reporting 84
Luxury Cars Lead Capture 85

Learning Online

explore

Who is it for?
The browser is designed to aid and inform employees
when dealing with customers and is therefore appropriate
to all retailer employees within the Volkswagen Brand.

How is the module structured?
The Polo browser is divided into clearly titled sections
that give detailed information on the Polo. The format 
is designed for both those who wish to refresh their
knowledge of a particular feature and those who 
are new to the product and would like a 
comprehensive overview. 

What topics will be covered?
• History of the Polo
• Innovations and Technology

Module Title
Polo Browser

Pre-requisites 
None

The Academy Prospectus 2003 Learning Online 75

Who is it for?
Volkswagen Desktop Product Knowledge is an online
information and learning resource for all Volkswagen
retailer employees.

This website keeps you informed and up to date with the
latest Volkswagen products and technologies. You can
use the site to refresh your knowledge or as a reference
point prior to attending a full Product Knowledge course.
Above all, the site will help you deliver an excellent
customer experience.

Desktop product knowledge can be accessed 
in three ways:

In ‘The Academy’ section of Desktop
1. Click on ‘Product Knowledge’ or
2. Via The Academy website

Alternatively, in the ‘Product’ section of Desktop
3. Click on ‘Product Knowledge’

The site is split into two main areas: 

Technology: A suite of flexible e-Learning modules that
can be used to improve your Volkswagen Product
Knowledge and provide knowledge of key features and
benefits in an interactive way, finishing with a short quiz

Product: A vehicle specific area, which comprises 
four product browsers that detail and illustrate the
features and innovations of Volkswagen cars

What topics are covered?
• Polo
• Touran
• Phaeton
• Touareg 
• Fuel Stratified Injection (FSI)
• W Engines
• Pumpe Duse (PD)
• Service Regimes

Module Title
Desktop Product
Knowledge

Pre-requisites 
None

74 Learning Online The Academy Prospectus 2003
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Nomination categories

Duis autem vel eum iriure dolor in hendrerit in
vulputate velit esse molestie consequat, vel illum
dolore eu feugiat nulla facilisis at vero praesent
luptatum zzril delenit augue duis dolore te feugait
nulla facilisi. 

Category
• dolore eu feugiat nulla
• dolore eu feugiat nulla
• dolore eu feugiat nulla

Category
• dolore eu feugiat nulla
• dolore eu feugiat nulla
• dolore eu feugiat nulla

Category
• dolore eu feugiat nulla
• dolore eu feugiat nulla
• dolore eu feugiat nulla

The Process

Duis autem vel eum iriure dolor in hendrerit in
vulputate velit esse molestie consequat, vel illum
dolore eu feugiat nulla facilisis at vero praesent
luptatum zzril delenit augue duis dolore te feugait
nulla facilisi. 

Nam liber tempor cum soluta nobis eleifend option
congue nihil imperdiet doming id quod mazim
placerat facer possim assum. 

Category
• dolore eu feugiat nulla
• dolore eu feugiat nulla
• dolore eu feugiat nulla

Category
• dolore eu feugiat nulla
• dolore eu feugiat nulla
• dolore eu feugiat nulla

Category
• dolore eu feugiat nulla
• dolore eu feugiat nulla
• dolore eu feugiat nulla

Dolore eu feugiat nulla facilisis at vero praesent
luptatum zzril delenit augue duis dolore te feugait
nulla facilisi. Dolore eu feugiat nulla facilisis at vero
praesent luptatum zzril delenit augue duis dolore te
feugait nulla facilisi. 

Nomination

Inform
Nominee

To 
Nominee

Panel

Awards Dinner

Ipso Lorum dorum
Ipso Lorum dorum

© VOLKSWAGEN AGKontakt: Abteilung, PostfachNur zum internen Gebrauch.Änderungen vorbehalten.

Stand: Januar 2000Artikel-Nr. 000.0000.00.00

True Fleet

Fleet Nominations2003
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Al Hokair
Corporate Brochure

Fawaz Alhokair Group21

 THE ALHOKAIR ADVANTAGE

Fawaz Alhokair Group has built a significant reputation in the field of fashion retail
franchising. The experience and expertise gained has been extended into other 
areas of business. As the Group’s portfolio has become increasingly diversified, this
has opened up a number of strategic advantages to partners wishing to enter or 
conduct business successfully.

The Group actively supports partners with a robust infrastructure, essentially 
facilitating their entry and growth into new markets. The process manifests 
itself in three key areas; investment, resourcefulness and shared responsibility. 
Finance, HR, IT, Logistics and Marketing add value to the overall process and drive 
profitability.

Fawaz Alhokair Group is the largest owner of shopping malls in the Kingdom. 
Business partners benefit accordingly from access to an established network of
world-class shopping malls located in strategic cities and prime residential areas.

By anchoring each Fawaz Alhokair Group mall with a large hypermarket and big  
box retail concepts the Group attracts the highest levels of footfall and traffic within
the catchment area, essentially driving profitability and revenue for partners and
tenants alike.

The Group is ideally positioned to introduce and develop brands to their  
optimum potential. Integration and expertise work in tandem to deliver brand 
partners a unique operating platform and comprehensive retail solution across  
the Kingdom – ultimately making Fawaz Alhokair Group the preferred 
partner of choice. 

FASHION 
RETAIL

Fawaz Alhokair Group53

FOOD AND  
ENTERTAINMENT

Fawaz Alhokair Group15

AUTOMOTIVE

FIRST MOTOR COMPANYALHOKAIR TELECOM

TELECOM RETAIL HEALTHCARE

APOLLO HOSPITALS GROUP

EMERGING BUSINESS

FITNESS AND LEISURE

FITNESS FIRST

FINANCIAL SERVICES

MANAR FINANCIAL SERVICES

Emerging business interests 
identified as potential growth
segments are financial
services, fitness and leisure,
healthcare, automotive  
and telecommunications.  
Fawaz Alhokair Group is 
actively progressing  
business opportunities  
in all of these sectors.

FAWAZ ALHOKAIR GROUP

MALL OF ARABIA

MALL OF DHAHRAN

REAL ESTATE

Fawaz Alhokair Group Real Estate 
has three distinct divisions; design, 
construction and mall management.  
It provides a complete ‘end to end’ 
solution for retail real estate needs.

Echo Design Consultants  
FAS Construction  
Arabian Centres

SALAAM MALL

AZIZ MALL

KHURAIS PLAZA

SAHARA PLAZA

NAKHEEL PLAZA

IBN KHALDOON PLAZA

FASHION RETAIL

Our core area of expertise and passion! 
Fawaz Alhokair Group represents more 
than 50 international brands through 
630 stores across Saudi Arabia. 

The Group’s unique ability to spot 
trends and identify international brands 
which appeal to Saudi consumers, 
ultimately results in the perfect match 
of consumer needs with choice and 
availability.

LARGE FORMAT  
RETAIL

Another innovation from Fawaz 
Alhokair Group! By proactively 
researching consumer buying patterns 
and trends, Fawaz Alhokair Group has 
entered into partnership with several 
established international large format 
retailers to introduce the concept of 
‘big box’ shopping for food, electronics 
and furniture to Saudi Arabia. 

GEANT 

KIKA

BEST

Fawaz Alhokair Group is today a diversified and dynamic organisation. Driven by new opportunities,
success and achievement, the group has grown organically. Company activities have been 
structured through vertical integration of complementary businesses. 

As a whole, the group offers a comprehensive array of mutually exclusive, yet balanced interests 
which provide an ideal foundation to facilitate diversification and expansion strategies. The group’s
decentralised structure further contributes to progressive and holistic growth in line with overall 
objectives and strategies.

AL NOOR MALL

AL HESSA MALL

EASY

FOOD &
ENTERTAINMENT

Food and entertainment represents an 
enormous growth opportunity which 
the Group is aggressively pursuing. 
Although a relatively new division, 
8 international food brand franchise 
agreements are already in place with a 
total of 100 outlets fully operational. 

ZARA

PROMOD

ADAMS

NINE WEST

ALDO

LA SENZA

PLUS OTHER  
INTERNATIONAL BRANDS

SEATTLE’S BEST COFFEE

CINNABON

THE PIZZA COMPANY

PANS & COMPANY

SWENSEN’S

CARVEL

THE LONDON DAIRY

BOOSTER JUICE

FAS SAUDI HOLDING CO. FAS SAUDI HOLDING CO. FAS SAUDI HOLDING CO FAS SAUDI HOLDING CO.

GSL

...LETS TALK

Fawaz Alhokair Group39

In South West Riyadh, Salaam Mall 
is the sole major retail complex 
servicing one of the most densely 
populated residential suburbs. 

The stunning and unique façade of 
this first floor and basement mall
offers Géant hypermarket as its 
anchor store and a broad selection 
of international and local brands 
including Zara, Stradivarius, Nine 
West and Xanaka amongst others. 

An excellent food court is supported 
by a several cafés including Seattle’s 
Best Coffee and Starbucks. Leisure 
and entertainment are provided by a 
Sparkys Family Entertainment zone. 

FAWAZ ALHOKAIR GROUP MALLS

Mall of Arabia is Fawaz Alhokair 
Group’s flagship development which
is set to revolutionise shopping.

Set to open in late 2007, Mall of 
Arabia occupies a prime location 
in Jeddah and will offer a wholly 
inclusive family experience 
encompassing shopping, dining, 
leisure, entertainment  
and much more. 

An iconic destination in the city,  
Mall of Arabia will be an exciting 
place where families can spend 
quality time together in a stimulating 
yet relaxed environment. 

Mall of Arabia will set unprecedented 
standards for retail environments in 
the Middle East.

Mall of Dhahran is the largest and 
one of the most exciting new retail 
destinations launched in Saudi  
Arabia’s Eastern province. 

Anchored by Géant hypermarket, 
Debenhams, Zara and City Plaza, 
Mall of Dhahran has one of the most 
powerful retail mixes in the country. 
Over 300 stores offer an array of 
international brands and retailer 
disciplines from primary franchise 
operators, combined with leisure  
and entertainment. Mall of Dhahran 
currently attracts over one million 
visitors per month.

Phase two will introduce Big Box 
retailing to the rapidly expanding 
retail destination with the addition of 
a world-class furniture franchise and 
several large scale vendors. 

Catering to a predominantly mid-
market clientele, Aziz Mall is located 
in a densely populated part of 
Jeddah city. The two floor mall has a
broad balance of retail stores and is 
anchored by a first floor hypermarket,
which stimulates a positive ground to 
first floor flow.

Aziz Mall boasts excellent facilities 
including full prayer facilities and 
fitting rooms for ladies.

The food court is centered around 
a large family entertainment centre 
and a wide range of coffee shops, 
including Seattle’s Best and Starbucks.

Mall of Dhahran, Dhahran Salaam Mall, Riyadh Aziz Mall, JeddahMall of Arabia, Jeddah 

In the heart of East Riyadh, Khurais 
Plaza is at the centre of two major 
residential districts and benefits  
from a dense population and high 
traffic flow.

The mall has a first floor hypermarket
anchor which is linked to the rest of 
the mall by a scenic retail bridge, a 
unique feature in the city. The mall 
mix is balanced and diverse, blending 
local retailers with some of the best 
international brands. 

A strong family leisure proposition 
is augmented by a wide range of 
international food outlets and a 
Sparkys Family Entertainment centre.

The smallest and yet most glittering 
jewel in the Arabian Centres portfolio, 
Sahara Plaza was the first mall to be
developed by Fawaz A. Al Hokair & 
Co. It represents pure fashion retail, 
targeted at ladies and families.  

This mall’s success is defined by its
concentration of ladies high fashion 
and children’s wear. The mall is 
hugely successful, and has evolved 
into a niche destination for fashion.  

Sahara Plaza is constantly changing 
to accommodate new brands and 
to re-invent itself as one of Riyadh’s 
most popular retail destinations.

Nakheel Plaza is a unique opportunity 
for retailers and customers alike, 
residing in the heart of Qassim and 
Buraida; this mall presents the only 
major retail and entertainment offer  
in this region of the Kingdom.

The modern facilities are geared to 
accommodate families for retail, food 
and fun.  

The brand selection is a positive 
blend of local and international 
retailers, with some of the countries’ 
most prominent businesses exploring      
the region.

Strategically located on the 
prestigious Ibn Khaldoon Street in 
the centre of Dammam, this mall has 
quickly secured its position as one 
of the city’s most popular shopping 
destinations. 

With a carefully selected blend of 
retailers and boutiques, Ibn Khaldoon 
has built a reputation for attracting 
the discerning shopper who is looking 
for something special. 

Sahara Plaza,  RiyadhKhurais Plaza, Riyadh
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uc.com
Brand Identity System / Annual Report / AGM / Exhbition

firstannualreport

You have seen proof of this with the successful joint venture

with Robert Wang to form uc.com Asia limited and also with the

First Data Corporation contract that will result in the payment

division achieving a greater global market share in their

particular sector. 

A further significant achievement is the partnership with

Software.com, a leading e-mail messaging platform developer

with over 102 million licensed mailboxes that will complement

and once again give a large part of the market to the ASP

division. Additionally, we are currently in negotiations with and

expect to communicate very soon other signed alliances with

Compaq and KPMG. 

board and staff

There have been some changes to the Board over the past six

months to accurately execute our plans and as a result I am

pleased to welcome some new members to the uc.com Board:

namely, Philip Meyer, Alan Dacre, Robert Robinson, Patrick

Boylan and Barend van der Vorm. A brief biography of the

complete Board can be found on page 07. The current Board is

an excellent mixture of experience, entrepreneurship and

implementation. Shareholders will be aware from previous

correspondence that the success of uc.com to date is very

much due to the efforts of the whole team.

listing strategy

Due to the poor financial market conditions over the past nine

months, the listing of uc.com has come under severe pressure.

We continue to work with the Investment Banking community

and are confident about announcing uc.com’s Initial Public 

Offering in due course. The importance of entering the market

at the correct time with favourable market conditions continues

to be key to our business strategy. 

On a more positive note and as a result of the rapid expansion

of the Group, the Board is currently considering the separate

listing of a division. We are confident that we can create greater

acquisition currency for this division whilst still retaining

substantial value within uc.com. 

prospects

Our strategy and business model is gaining support from 

the investment community. This momentum should provide

sufficient resources to bring uc.com to market and for the

continued execution of selected acquisitions within the business

divisions. Advanced negotiations with strategic partners should

result in further value addition within uc.com delivering greater

market penetration capabilities.

My thanks go to everyone – staff and Board – for their efforts

during what has been a year of substantial progress and to 

our shareholders for their continuing support.

Kobus Paulsen

Executive Chairman

uc.com/firstannualreport 03

Over the last six months we have seen a dramatic shift 

globally in the way investors and the financial markets have

treated New Economy Companies. uc.com has recognised 

the need to adapt to these shifts and has made the appropriate

adjustments to ensure the success of the Group.

Since our incorporation in April 1999 we have had a clear

mission in mind, namely. 

to create a fully integrated global e-commerce and e-services

company focused on B2B Internet infrastructure. 

Our strategy has not changed and we are confident that we

have the necessary ‘substance’ to succeed to deliver this

mission. More precisely, we have the combination of quality

people with a robust business model that will enable us to

overcome the current market frenzy with dot com companies.

acquisitions

We have had a remarkable and significant year that has seen

the Group expand considerably. The value of these acquisitions

has increased substantially since joining the uc.com Group and

the success in achieving these high value ratio companies is

attributed to the hard work and vision that has been shown 

by all the people involved. 

strategic alliances

To date, we have attached great importance to building

strategic alliances, which quickly provide us with additional

global market share that will over time, increase the Group’s

revenues greatly. 

uc.com/firstannualreport02

executive chairman’s report

uc.com/firstannualreport 33

06. directors’ remuneration continued

pensions

The number of Directors who were members of pension schemes was as follows:

1999

number

money purchase pension scheme 1

highest paid director

The above amounts for remuneration include the following in respect of the highest paid Director:

1999

£

emoluments 159,101
contributions to money purchase pension schemes 5,088

164,189

None of the Directors were granted or exercised any share options during the period.

loans to directors

Included in other debtors and called-up share capital not paid is £39,120 in aggregate in respect of amounts due to the Company by 

J. A. Paulsen, a Director. No repayments were received in the period; the maximum amount outstanding during the period was £39,120.

These amounts were interest free and repaid on 21 March 2000.

uc.com/firstannualreport32

notes to accounts for the period ended 31 december 1999

05. staff costs

Staff costs (including Directors).

1999

£

wages and salaries 1,328,175
social security costs 129,312
pension contributions 16,995

1,474,482

The average monthly number of employees (including Executive Directors) during the period was:

1999

number

office management and acquisitions 14

06. directors’ remuneration

remuneration

The remuneration of the Directors was as follows:

1999

£

emoluments 209,101
contributions to money purchase pension schemes 5,088
payments to third parties for directors’ services 17,000

231,189
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Central Perk
Brand Identity System / Strategy / Advertising / Digital

Central Perk...

1

Mo
I’m Mo, Central Perk’s CEO, well in all honesty, 

Central Perk is more like my baby.

Since I had the initial idea, it’s been the start  

of a very interesting journey. 

My passion lies in the fact I wholeheartedly 

believe that Central Perk is a great concept  

and excellence in everything that I do. 

As technology and the fast pace of life seems 

to fracture our society, people crave for a place 

that they can truly call their own, a place in 

their community where they fit in and belong.

A place where everyone is welcome, they can 

simply hang out, meeting up with old friends and 

making new ones. 

Our aim is to provide a warm and friendly, 

homey environment where people can relax and 

forget about the pressures and stresses of life for 

a while.

“ I wanted to create  
an extended living room,  
a place we could relax”

He’s the guy  
who came up 
with the idea

The personal attributes that I bring to Central 

Perk are my skills are as a qualified management

professional with considerable international 

exposure in start up operations and marketing. 

I have over 10 years experience in strategic 

planning and project management, and like to 

take innovative approaches to problem solving.

I have a very hands on style and that believe 

by constantly staying close to the business; 

anticipating, analyzing and addressing issues, you 

can consistently achieve outstanding results. 

Central Perk  Where friends meet 5
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The flagship in Jumeirah

The flagship store is on Umm Al Sheif St. It’s just off Jumeirah Beach 

Road not far from the Spinney’s in Umm Suqqeim.

If you can’t find us then just shout for a cab or call 04 394 8081

Central Perk  Where friends meet 19

Building on the outstanding success of our flagship store, Central Perk, the

international coffee house in your neighborhood is expanding across Dubai. 

Do you feel you have something to offer? We’re looking for enthusiastic, 

young and motivated individuals to join our team to be part of our success.

In our Coffee Houses...

Outlet Manager

Assistant Outlet Manager

Chef in Charge

Commis Chef

Bakery Chef

Supervisor

Team Members

Steward

Driver

We need you to have a minimum three 

years experience in a similar position in the 

hospitality industry. Attractive salaries and  

great potential for career growth will be 

provided to the right candidates.

Please mail your CV with a recent photo  

stating the position applied for no later than  

Sunday 24th September 2006. 

hrd@centralperk.com 

and our Head Office...  

Receptionist / Secretary

Coffee with  
your career?
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If you can’t find us then just shout  

for a cab or call 04 394 8081

Central Perk Coffee House on  

Umm Al Sheif St. It’s just off Jumeirah  

Beach Road not far from the  

Spinney’s in Umm Suqqeim.
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If you can’t find us then just shout  

for a cab or call 04 394 8081

Central Perk Coffee House on  

Umm Al Sheif St. It’s just off Jumeirah  

Beach Road not far from the  

Spinney’s in Umm Suqqeim.
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 If you can’t find us then just shoutfor a cab or call 04 394 8081

Central Perk Coffee House on Umm Al Sheif St. It’s just off Jumeirah Beach Road not far from the Spinney’s in Umm Suqqeim.
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And we’ve extended the living room in Al Diyafah, Dubai Marina and Mirdiff.

centralperk.com

New Year,  New Neighborhood

If you can’t find us then just shout for a cab or call 04 394 8081
Central Perk Coffee House on Umm Al Sheif St. It’s just off Jumeirah Beach Road not far from the Spinney’s in Umm Suqqeim.
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The international coffee house in your neighborhood...

CP_00030_Society_Strip_01_01_V1.indd   1 20/9/06   18:38:17

A Full English 
DHS 30Beef bacon, grilled tomato, homemade potatoes, grilled 

mushrooms, choice of egg. Choice of tea or coffee. 
Light Breakfast 

DHS 22Egg white omelette, mixed lettuce, tomato,  gherkins, dill leaves and yoghurt.

Egg Royale 
DHS 23Poached egg, smoked salmon, hollandaise sauce,  

mixed lettuce, tomato, and gherkins.

Egg Benedicte 
DHS 22Poached egg, smoked turkey, hollandaise sauce,  tomato, mixed lettuce and gherkins.

Spanish Tortilla 
DHS 20Eggs with Emmenthal cheese, tomato, potatoes,  

onions, garlic, green peppers, local parsley, green dill.

Ruccola Salad 
DHS 22Ruccola leaves, mushrooms, cherry tomatoes,  sliced parmesan and balsamico dressing.

Greek Salad 
DHS 22Feta cheese, bell pepper, local lettuce, sliced green apple, 

tomato, sliced black olives, lemon juice, olive oil, mixed 
with dry oregano.

Marinated Spicy Chicken DHS 25Marinated spicy home made chicken, mixed lettuce,  
white onion rings, cherry tomato with balsamico dressing.
Hammour Fillet Salad DHS 25Grilled Fillet Hammour, cucumber, tomato, onion, black 
olives, feta cheese, salt, oregano, lemon juice, white pepper.
Chicken Ceaser Salad DHS 25Grilled marinated homemade chicken, lettuce, parmesan 
cheese, tomatoes, croutons with a caeaser dressing.
Wild Rice Salad 

DHS 25Roccola leaves, wild rice, beef bacon, mix bell pepper, 
cherry tomatoes, lemon juice balsamico dressing.
Sea Food 

DHS 25Calamari, prawns, crab meat, cherry tomatoes,  mixed lettuce with a balsamico dressing. 

Chicken Sweet Corn DHS 25Chicken and sweet corn, sliced black olives, lettuce, celery, 
tomatoes, mushroom, cherry tomato and mayonnaise.

All our salads are served with a warm  fresh French Baguette.

just salad... or a proper breakfast...

All our breakfasts are served with hot toast.

 

Single Double  

Espresso  
8 10 

Machiatto 
10 12 

Espresso Conpanna 10 12 

 
Small Reg Tall

Cappuccino 
10 12 14

Latte 
11 13 15

Mocha 
11 13 15

Caramel Machiatto 13 15 17

Americano 
9 11 13

Central Perk Specials

Nutty Irish Cream 14 16 18

Caramel Cream Mocha 14 16 18 

Hazel Mocha 
14 16 18 

Cinnamon Splash 
14 16 18 

Coconut Cream Pie 14 16 18

Add sauce or whipped cream 3 

Add Espresso 
3 

Add syrup 
3 

Caramel, Vanilla, Hazelnut, English Toffee, Peppermint, 

Irish Cream, Cinnamon, Coconut and many more.

CP Cino Iced Blends  

Cool Mint Mocha 
 16 18

Cream Caramel 
 16 18

Vanilla Cream 
 16 18

Raspberry Truffle
 16 18

Hazelnut Caramel 
 16 18

Icy and refres
hing

Iced Latte 
 12 15

Iced Mocha 
 13 16

Iced Americano 
 11 13

Iced Caramel Machiatto  15 17

The Coffee P
ress

If you want your coffee in a cafetiere.  

A single cup is 10, and two cups for 16.

coffee, java, 
 

 joe...

All our coffees are available as decaf and if you want  

skimmed milk or low fat milk, just tell the guys.  

mailto: joseph.leebrown@mac.com
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Al Khouli Lawyers
Brand Identity System

Litigation in all Dubai and UAE Federal Courts.

we do not just litigate, 
we win.

+971 4 336 8833 
call

www.alkhouli.ae
PO Box 62232, Office No. 110, Pyramid Center, Dubai

licensed before Dubai Courts and all UAE Federal Courts

hard hitting legal minds with global intelligence since 1983
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The first thing to consider when

thinking about litigation is whether or 

not this is the right course of action for 

you. For example, will it lead to a breakdown 

in communication between you and the 

other party or put limitations on your working 

relationship? Obviously, if all avenues of 

achieving an amicable solution have been 

exhausted, then litigation may be the only 

viable option for resolving the dispute.

In these instances, you can trust Al Khouli  

& Associates to take care of your case.  

With over 25 years worth of specialist 

expertise in this area, our advocates have 

experience in every type of litigation from 

commercial and civil cases to criminal and 

family status cases.

تفكر في عندما فعله عليك يتوجب أول ما
الإجراء هو ما إذا كان هذا هو دعوى رفع

إليك.  بالنسبة لا أم  الصحيح
انهيار إلى الإجراء هذا سيؤدي فمثلاً هل
الآخر الطرف بين بينك و التواصل جسور

من المهنية؟ علاقتكما سيحد من أو أنه
الطرق كنت قد استنفذت كل أنه إذا الجلي

دعوى رفع فإن ودية تسوية إلى المؤدية
النزاع. لحل و الوحيد العملي الخيار هو

في ثقتك تضع أن يمكنك الحالات في تلك
أمر قضيتك. ليتولوا  الخولي ومشاركوهم

المتخصصة  الخبرة من عن 25 سنة يزيد   بما
معر ذوي محاميينا فإن المجال هذا  في

اختلاف أنواعها على الدعاوى في وخبرة  فة
وقضايا الجزائية والمدنية إلى التجارية من

الشخصية. الأحوال

Therefore, you can rest assured that when 

you need us to talk on your behalf, we know 

what we’re talking about.

For a start, not only will we advise you of the 

pros and cons of any action but also lead 

you through the process step by step and 

even provide arbitration consultancy and 

representation, if you need it.

And of course, don’t forget that we are 

licensed to practice in both the Dubai Courts 

and all UAE Federal Courts. So, when 

you have a case to put forward, put it 

forward to us first.

إلينا احتجت إذا أنك من ثقة على كن لذلك
ما نتحدث نعرف فإننا عنك لنتكلم نيابة

المعرفة. حق عنه

أي ومساوئ محاسن لك سنبين البداية، في
اطلاع على ستكون ذلك على علاوة إجراء،

أننا بخطوة، حتى خطوة بمسار دعواك تام
بخصوص التحكيم لك المشورة سنوفر
لها. احتجت حال القانوني في والتمثيل

ذهنك عن ألا يغيب يجب وبطبيعة الحال
وكافة دبي أمام محاكم مرخصون أننا

كنت إذا لذلك الإماراتية، الاتحادية المحاكم
أولاً. إلينا فارفعها دعوى ترفع أن تريد

You could have the best business plan 

in the world but if you are not fully 

compliant with the local laws, you 

won’t even get started.

That’s where Al Khouli & Associates can 

help. Whether you’re about to make your 

very first sale or you’re a multinational

looking to expand even further, locally and 

offshore, our corporate consultancy and 

transactional services can put you ahead of 

the competition.

One of the major issues facing businesses 

in the UAE is that different emirates have 

different rules and regulations that must be 

met before you can begin trading. These 

can range from the relatively simple, such as 

whether or not to set up in a free-zone, to the 

slightly more complex issue of mergers and 

acquisitions. However, as we are licensed 

to practice in both the Dubai Courts and all 

UAE Federal Courts, we can handle any of 

the corporate and business requirements 

you may have.

Business & Corporate Law

Litigation

العالم في عمل خطة أفضل تمتلك قد
بالقوانين ملتزماً تكن إذا لم ولكنك

لن فإنك معها المحلية ومتماشياً
بتلك الخطة. العمل تبدأ أن تستطيع حتى

في دور الخولي ومشاركوهم يأتي وهنا
بداية في أكنت سواء المساعدة. تقديم

تسعى عالمية شركة كنت أو الطريق
مشورتنا فإن محلياً وعالمياً لزيادة التوسع

العملية وخدماتنا الشركات بشأن القانونية
المقدمة. في ستضعانك

الشركات تواجه التي العقبات أهم أحد إن
أن هو المتحدة العربية في الإمارات

الإمارة باختلاف تختلف والأنظمة القوانين
عملك مباشرة قبل مراعاتها عليك ويتحتم

بسيطة تكون قد العقبات وتلك التجاري.
حرة في منطقة عملك كأن تؤسس نسبياً
مثل الاندماج تعقيداً أكثر قد تكون و لا، أم

كوننا وبسبب ذلك، ومع (التملك). والحيازة
الاتحادية المحاكم كافة أمام مرخصين

على قادرون ومحاكم دبي، فإننا الإماراتية
والأعمال الشركات متطلبات كافة تولي

إليها. تحتاج قد التي

المطلوب أكان سواء
تسجيل شركة

مشروع إنشاء أو
إيجاد أو مشترك

تأمين أو كفلاء
بالأشخاص الاتصال

ثق المعنيين،
الخولي بكفاءة

في ومشاركوهم
يزدهر عملك جعل

أكثر من ذي قبل.

So, from 

registration to  

joint ventures  

and sponsors  

to contacts,  

trust Al Khouli 

& Associates to 

help make  

your business  

even better.

Al Khouli Associates  • نن غفغكح ددزر • Al Khouli Associatesنن غفغكح ددزر
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Whenever you need legal advice or representation, you 

need Al Khouli and Associates. That’s because our experience 

and expertise are tailored to meet your needs. So, whatever legal 

matter you are seeking advice or representation on, we have 

someone on hand who can help.

Whether you’re looking for advice on Business and Corporate Law 

or Maritime and IT Law, we have an expert who specializes in your 

particular area.

Further to that, we have a pedigree that stretches back to 1983 

giving us extensive experience in the UAE and the Middle East 

region as a whole. What’s more, we are licensed to practice in both 

the Dubai Courts and all UAE Federal Courts. Consequently, this 

means that we can offer our clients a much greater range of service 

than any other law firms in the UAE.

So, when you need to talk about law, 
you need to talk to us. Let’s talk.

القانونية المشورة إلى تحتاج عندما
إلى فإنك تحتاج التمثيل القانوني أو

خبرتنا أن ذلك ومشاركوه. الخولي
لتناسب وواسعة متنوعة ومعرفتنا

المسألة كانت أياً لذا احتياجاتك.
أو للمشورة تسعى التي القانونية

من يستطيع لدينا فإن التمثيل بشأنها
مساعدتك.

قانون في للمشورة تحتاج كنت فإذا
القانون البحري في أو الأعمال والشركات

لدينا ستجد المعلومات تكنولوجيا أو
المجال في المتخصص الخبرة صاحب

تطلبه. الذي

بتاريخ يعود نتمتع فإننا ذلك علاوة على
واسعة  يمنحنا خبرة 1983 مما العام إلى

المتحدة دولة الإمارات العربية في
نحن ككل. الأوسط الشرق ومنطقة

محاكم مرخصون بالممارسة أمام كذلك
دولة في المحاكم الاتحادية وكافة دبي

فإننا لذلك المتحدة. العربية الإمارات
مجالاً واسعاً لزبائننا نقدم أن نستطيع

أي توفره قد يفوق ما الخدمات من
الدولة. في أخرى محاماة شركة

Business & Corporate  
• Advocacy, Litigation  
& ADR • Regulatory & 
Compliance • Civil, Financial, 
Banking, Commercial, Labour 
& Employment, Property, 
Construction, Aviation, 
Maritime, Media, IP & 
Insurance Law • Licensing 
& Incorporation • Criminal • 
Family & Medical  
• Telecom & IT • Education

 • والشركات التجاري القانون
النزاعات وحل والتقاضي المحاماة

• القضايا  التنظيمية • المسائل
المصرفية  • القضايا المدنية

 والتجارية والمالية
والتوظيف •  العمالية • القضايا
• القانون  والعقارات الإنشاءات

وحقوق والبحري والإعلام الجوي
التأمين الفكرية وقانون الملكية
• الترخيص وتسجيل الشركات • 

والعائلي والطبي القانون الجنائي
وتكنولوجيا  الاتصالات قانون •

التعليم قانون • المعلومات

• Al Khouli Associatesنن غفغكح •  Al Khouli Associatesددزر نن غفغكح ددزر
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hard hitting legal minds with 
global intelligence since 1983
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Volkswagen
Literature and Advertising

Lloyds TSB AFD
Incentive and Awards Campaign

uc.com
Brand Identity

Vodafone
Internal Communications

Skoda
Business Sales Toolkit

Limitless
Brand Identity Guidelines

Ford Commercial Europe
European Sales Incentive

BP Europe
Communications

Art Sawa
Art Gallery Brand Identity

Dyson
Literature and Advertising

Hamra
Clothing Designer Brand Identity

Pulse
Brand Identity

Experience includes
Imagination, Creative.
Warl Digital, Creative.
normalpeople, Creative Direction.
The Brand Union / Enterprise IG, Senior Creative.
CGI Brandsense, Senior Designer, London.
Pauffley, Senior Designer. 
Tonic Communications, Design Director.
Maritz Europa, Senior Art Director.

Further case studies and work are on

w jwlb.net
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What are the identities or brands that 
I have worked on or actually created?
There have been quite a few over the years. I have 
helped existing brands to develop, adapted current 
ones and then created a few from blank paper in 
many different arenas.

Brand Identity
Standard Bank, SA ( Internal VI )  Maritz  BBC  Asics Running Shoes  MagicGrip  normalpeople  Limitless  
Hanson  Afghan Hound Assocation  Palamedees Afghans  Pulse Tech  Central Perk  uc.com  Al Khouli Lawyers  
7DAYS Newspaper  Roes Interiors  Align Human Resources  Dubai Festival City Guidelines  Clearstream  Hamra 
Clothing  Anaqa  Coconut  Al Hokair Guidelines  Art Sawa  Banke OnLine  Liquid Porcelain  dxb250 luxury 
vehicles  firefly agency  enserv jump4 recruitment  Projet Aviation 
Digital
normalpeople  hamra  Pulse  MagicGrip  Vodafone  Palamedees Afghans  Astra Zeneca  Actinic Software  Roes 
Interiors  Al Khouli Lawyers  i2  Baird  Dubai City Centre  Broadsystems.com  fish Design  Maritz  uc.com  align   
Banke OnLine  Dubai Luxury Homes
Literature
Rivoli Luxury Watches  Maritz   Insight Magazines  Arabian Centres  AlHokair Corporate  HSBC Asset 
Management  Knight Frank  English Heritage  Kudos Furniture  Legrand ME Literature System  Amadeus  Hamra 
Fashion Show  normalpeople agency brochure
Internal Communication
Lloyds Banking Group  Amersham Health  BAE Systems  BP Europe  Maritz “Good Ideas” Catalogue   
Ford Commercial Europe  General Electric  Sainsbury’s  HSBC  HSBC Midland  Lloyds TSB Asset Finance   
Sony  IBM  Vodafone  o2 survey  Volkswagen
Advertising
IIR Leaders Conference  Jazz FM – Mostly Mozart  Jumeirah Beach Hotel  Mirage Music Promotions 
Al Khouli Lawyers  NDS  Double Decker  Central Perk  7DAYS Newspaper  CBE  Tonic Branding  Formac
Exhibition Events
Pulse Exibiition  uc.com exhibition  uc.com AGM  Coconut  BAE Systems
Packaging
Actinic Software  Pulse Tech  Ifaderm Shampoo  Central Perk  Healthy Beast
Various
Cable&Wireless  Axiom Cafe Shop Frontage  Compaq  Lloyds TSB Business Development  Dyson UK   
IIR Dubai Leaders Conference  Jumeirah Beach Hotel  Skoda Automotive  Legrand MEE ‘05  Kimberly Clarke   
7DAYS Newspaper  Comet Gain Records  South Hill Park  Veuve Clicquot  Volkswagen  Quartermile Automotive

Further case studies and work are on

w jwlb.net
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